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Muttenz, June 3, 2020 – Playful textures to tempt digital-immersed Millennials, novel formats 

suited to active lifestyles, radiance nourishers for the over 55s. Clariant releases its first wave of 

inspirational formulations from trend insights BeautyForward Edition 4, guiding beauty product 

developers keen to get ahead in delighting the desires of specific global consumers. 

“Through our work this year with journalists, influencers, formulators and marketers we distilled 

global trends catering to very specific target groups,” comments Fabio Caravieri, Global Head of 

Marketing Segment Consumer Care, Business Unit Industrial & Consumer Specialties at Clariant. 

“We’ve embraced their emerging needs in exciting formulations that offer the tailored experience 

these different individuals now demand and desire, while also delivering the right care results for 

their skin and hair.” 

Sophie Qureshi, Beauty Journalist and Brand Consultant, was part of the team for BeautyForward 

Edition 4, which matches formulations ideas to five identified global trends. The first wave centers 

on three: Fantasy Formulations; Embracing Aging and Active Beauty. 

“Insight into emerging groups, changing perceptions and lifestyles, and the evolving needs that 

accompany these, equips cosmetic product developers to be more proactive and imaginative in their 

creations. BeautyForward Edition 4’s focus indicates consumers can expect to see even more 

emphasis on sensorial experiences, sophisticated simplicity in beauty products responsive to the 

needs of pro-aging generations, and solutions relevant to demanding active lifestyles,” adds Sophie. 

Fantasy Formulations: In an age of always-on technology, senses have become dulled, leading 

consumers to seek more dynamic sensorial experiences.  

 

Catch the wave. Clariant reveals 
BeautyForward® Edition 4 formulations to 
delight and inspire 

 

 

• BeautyForward connects emerging trends to innovative 

chemistry and formulations 

• Fantasy Formulations, Embracing Aging and Active Beauty: new 

formulation ideas for three key global trends 

• Featuring sugar cube cleansers, pocket hair sticks and more 

 

 

https://www.clariant.com/en/Business-Units/Industrial-and-Consumer-Specialties/Personal-Care/BeautyForward#utm_source=MediaRelease&utm_campaign=PersonalCare
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Millennials are leading the trend with personal spending on experiences like going out or travelling 

growing four times faster than spending on physical goods1.  

Within Personal Care, novel textures like jellies, putties and sugarcube exfoliators satisfy these 

desires for engaging and dynamic sensorial experiences. While at the same time, the importance of 

“Instagrammability” for this audience is leading to an explosion of brightly colored, metallic and 

glitter formulations in various formats. 

Clariant keeps things fun with playful textures. The Insta-Ready Smoothing Primer Jelly is primer 

that comes in a playful bouncy jelly with a memory form to keep its shape and a grip effect for easy 

makeup application. It also has hydrating and collagen-boosting actives to improve complexion 

long-term. 

Embracing Aging: As people are living longer, aging is now being viewed as a privilege rather than 

something negative, shifting perspectives away from “anti-aging” towards regeneration, renewal and 

radiance. Plus, as women in their 50s and 60s account for an ever-larger slice of the global beauty 

spend2, the beauty industry is finally paying attention to a demographic that for a long time hasn’t 

really received the attention it deserves. Products dedicated to enhancing gray hair or targeting the 

effects of hormonal changes on skin and hair, for example, are now hitting the shelves. 

Clariant caters to the very specific needs related to mature hair, such as volume and shine boosting, 

with a Illuminating Silver Hair Nectar featuring the innovative conditioning agent Genadvance® Life 

for thin hair. 

Active Beauty: On-the-go and athleisure culture are giving rise to more convenient travel-friendly 

products. This includes mess-free products – product launches in stick formats are up 65% in the 

last few years3 - and also long lasting beauty products that address skin and hair concerns linked to 

an active lifestyle, such as clogged pores, or dehydrated hair and skin due to frequent showering.  

For hair care, Clariant responds to the demand for quick, mess-free application that tackles dry hair, 

with easy hair touch-ups on the go. The Fight the Frizz Hair Stick instantly tames frizz and flyaways 

while adding a healthy shine to hair. The vegan, silicone-free portable stick is ideal after a quick 

workout or for quick touch-ups on the move, thanks to the natural petrolatum alternative 

Plantasens® VP 170.  

Get insight on the trends and all the formulations available now. Clariant’s BeautyForward Edition 4 

formulations support more sustainable and environmentally-compatible skin and hair care 

solutions, such as sulfate-free, silicone-free, EO-free, synthetic fragrance-free, and also feature 

nature-derived ingredients and high Renewable Carbon Index (RCI) formulations. Be inspired at 

www.clariant.com/beautyforward and click here to watch the free webinar on 

demand. 

 

 
1 Cashing in on the US Experience Economy (December 2017), McKinsey & Company. 
https://www.mckinsey.com/industries/private-equity-and-principal-investors/our-insights/cashing-in-on-the-us-
experience-economy 
2 Ageing and Health (February 2018), World Health Organization. https://www.who.int/news-room/fact-
sheets/detail/ageing-and-health 
3 Mintel GNPD, February 7, 2020 (Skincare, soap & bath, and hair care related stick format products launched in 2015-2019 
globally) 

https://www.clariant.com/en/Business-Units/Industrial-and-Consumer-Specialties/Personal-Care/BeautyForward#utm_source=MediaRelease&utm_campaign=PersonalCare
https://event.on24.com/eventRegistration/EventLobbyServlet?target=reg30.jsp&parterref=MR&eventid=2185369&sessionid=1&key=8E65FD72B12B141221E37CB5B44FEB62&regTag=&sourcepage=register
https://www.mckinsey.com/industries/private-equity-and-principal-investors/our-insights/cashing-in-on-the-us-experience-economy
https://www.mckinsey.com/industries/private-equity-and-principal-investors/our-insights/cashing-in-on-the-us-experience-economy
https://www.who.int/news-room/fact-sheets/detail/ageing-and-health
https://www.who.int/news-room/fact-sheets/detail/ageing-and-health
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Catch the wave. Clariant reveals BeautyForward Edition 4 formulations to delight and inspire. (Photo: Clariant) 
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® TRADEMARK OF CLARIANT REGISTERED IN MANY COUNTRIES.  
 
 
www.clariant.com 
 

Clariant is a focused, sustainable and innovative specialty chemical company based in Muttenz, near Basel/Switzerland. On 31 December 

2019, the company employed a total workforce of 17 223. In the financial year 2019, Clariant recorded sales of CHF 4.399 billion for its 

continuing businesses. The company reports in three business areas: Care Chemicals, Catalysis and Natural Resources. Clariant’s corporate 

strategy is based on five pillars: focus on innovation and R&D, add value with sustainability, reposition portfolio, intensify growth, and increase 

profitability. 

 

 

Press release and photography can be downloaded from www.clariant.com or www.PressReleaseFinder.com.  

https://twitter.com/clariant
https://www.facebook.com/Clariant-146077545551792/timeline/
https://www.linkedin.com/company/clariant?trk=top_nav_home
https://www.instagram.com/clariant_international/
http://www.clariant.com/
http://www.pressreleasefinder.com/

